
PROP0SITION 
B U S I N E S S  

An inside of who we are: 

Mo and K Essence crafts affordable luxuries for the soul, eco-conscious candles and self-care
rituals that calm the mind, beautify your space, and connect you to intentional living.



Our Story
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Mo and K Essence – Crafted Calm. Conscious Comfort. 
Mo and K Essence was born not in a boardroom, but in a quiet
moment — a flicker of candlelight, the soothing scent of lavender
in the air, and a longing for stillness in a busy world. What began
in 2020 as a personal love for candles soon blossomed into a
purpose-driven brand built around self-care, emotional wellness,
and intentional living. 

Founded by a passionate South African entrepreneur with over 25
years of retail experience and a deep understanding of what
people truly need, Mo and K Essence is more than a product line
— it’s a lifestyle. From our very first hand-poured candle to our
growing collection of bath salts, room mists, diffusers, trays, and
handcrafted décor, every item is created with care,
consciousness, and creativity.
 
Our vision is simple: to help you turn the ordinary into the
extraordinary. Whether you're unwinding after a long day,
curating a comforting space, or gifting something meaningful, Mo
and K Essence invites you to slow down, breathe deeply, and
embrace the art of mindful living. 

Proudly local, elegantly designed, and lovingly made — we are
here to bring comfort, calm, and beauty into your world.
Welcome home. 



IntroductionTo:

Style-conscious, wellness-oriented South African women aged 25–45

including professionals, homemakers, and entrepreneurs — who

seek balance, calm, and intentional living in a fast- paced, digitally

overstimulated world. 

Seeking:

Luxurious yet affordable rituals of self-care that provide emotional

grounding, sensory pleasure, and aesthetic harmony in their

homes. They crave authenticity, mindful indulgence, and wellness

products that are as beautiful as they are functional. 

We offer:

Mo and K Essence delivers handcrafted, eco-conscious self-care and

home décor products — including soy and beeswax candles, bath

salts, room mists, diffusers, and artisan accessories — that

transform daily routines into moments of indulgent serenity. Every

product is made with love, using natural ingredients and

thoughtfully designed packaging to evoke calm, elevate spaces, and

reflect the elegance of modern African craftsmanship. 

Because (Reason to Believe):

Founded by a seasoned retail professional with 25+ years of

industry insight and a deep passion for customer care, Mo and K

Essence is built on authenticity, local pride, and operational

excellence. Our presence at South African markets enables direct

customer connection and constant feedback. Our partnerships with

national platforms like Takealot and Digi Mall prove our reliability,

while our vibrant social media community affirms our emotional

resonance. Every product is a promise — of quality, care, and a

more beautiful way to live. 



Our Brand Pillars
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1. Wellness Through Ritual
Products are designed to transform small moments into sacred
rituals — bath time becomes a spa escape, lighting a candle
becomes a grounding ceremony.
 
2. Affordable Luxury
Mo and K Essence offers the indulgence of high-end self-care
without the pretension or inflated pricing — making beautiful
living accessible to more people. 

3. Crafted with Care, Rooted in Community
Locally made by hand, with a deep commitment to quality,
authenticity, and sustainability. The brand supports local
artisanship and connects meaningfully with customers in real
spaces. 

4. Sustainability as Standard
Products feature eco-friendly soy/beeswax, reusable containers,
and essential oils — promoting clean living and conscious
consumption. 

5.Emotional Connection & Aesthetic Impact 
Packaging and product design are not just functional — they are
emotionally expressive and Instagram-worthy. Customers feel
seen, soothed, and celebrated. 



Our Brand non- negotiables
These are the unchangeable brand standards — the principles and values

that guide every product, campaign, and customer experience. 

1. Authenticity First 
We never pretend to be something we are not. Every story we tell, every

interaction we have, and every product we create is grounded in honesty,

intention, and heart. 

2. Local Pride and Craftsmanship 
All products must be made locally and with care. We champion South African

makers, materials, and market connections. 

3. Clean, Safe, and Eco-Conscious 
Only natural, skin-safe, and environmentally respectful ingredients are used.

Packaging must be minimal, reusable or recyclable, and visually appealing. 

4. Emotional Wellness is Central 
Our products must always serve a greater emotional purpose — relaxation,

comfort, mindfulness, or joy. If it doesn’t nourish the soul, it doesn’t belong in

our range. 

5. Customer Connection is Key 
We value real-time feedback and in-person engagement. Listening to our

customers and responding to their needs is not a tactic — it's the heart of our

brand. 

6. Design with Intention 
All visuals — from product packaging to Instagram posts — must align with

our elegant, soothing aesthetic. We are calm, curated, and never cluttered. 

7. Affordability Without Compromise 
While we aim for luxury and indulgence, we must never alienate our customer

base through high pricing. Beauty must remain accessible. 



Thank You

WE CANNOT WAIT TO
WORK WITH YOU

Mo and K essence 


